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DYNAMICKY LIDL

// DYNAMIC LIDL

Jsme mezinarodni spoleCnost, kterd v soucasné dobé pUlsobi ve 30
zemich v Evropé, USA a Hongkongu. S 10.000 prodejnami a mnozstvim
logistickych center prispivame k dosazeni naseho cile, kterym je zajisténi
a rozvoj moderniho maloobchodu zittka. Mame vhodné feSeni pro kazdou
lokalitu — poznejte rozmanité koncepty nasich prodejen.
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We are an international enterprise currently operating in 30 countries in
Europe, USA and Hong-Kong. With 10.000 stores as well as numerous
logistics centres, we have been fulfilling our mission which is provide
modern local retail facilities for consumers of tomorrow. We have the right
solution for each location - learn the diverse store concepts.
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KLIC K USPECHU

// KEY TO SUCCESS

Stfedem naseho zajmu jsou nasi zékaznici. Ukolem nasi spoleénosti jako
maloobchodniho fetézce je poskytovat Cerstvé potraviny a zbozi denni
potreby v nejvyssi kvalité za nejlepsi ceny. Za timto Ucelem optimalizujeme
nase postupy, pracujeme systematicky a jako spole¢nost zamérena na
budoucnost vitdme nové ndpady pro dalSi rozvoj. Ctime své firemni hodnoty,
kterymi jsou: jednoduchost a orientace na zakaznika, nejvyssi kvalita za
nejlepsi cenu, vstficné jednani se zakazniky, zaméstnanci a obchodnimi
partnery.

Our customers are in the centre of our attention. Our mission is to be
a retail chain selling fresh food and high-quality non-food for the best
possible price. Working systematically, we have optimised our processes
to fulfill our mission. Being a future-oriented company, we will welcome new
ideas regarding growth and development. We strictly follow our corporate
principles: simplicity and customer focus, top quality at the best possible
price, and respectful interaction with customers, staff and business partners
are the key to our success.

0D ROKU

2003

PODNIKAME

V CR

// WE HAVE DONE
BUSINESS IN THE CZECH
REPUBLIC SINCE 2003

PROVOZUJEME PRES

236

PRODEJEN

// WE OPERATE OVER
236 STORES

CELKEM

4

LOGISTICKA CENTRA

// WE HAVE FOUR
LOGISTICS CENTRES

ZAMESTNAVAME

8.000

ZAMESTNANCU

// WE EMPLOY 8.000 PEOPLE




Cerstvé a kvalitni produkty, atraktivni
sortiment za nejlepsi cenu a vstficny pristup
k zakaznikim jsou zékladnimi pilifi naseho
konceptu maloobchodniho prodeje.

// Fresh and high-quality regional produce,
attractive selection for the best possible
price and friendly customer approach are

the cornerstones of our local retail concept.
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UDRZITELNOST V LIDLU

// SUSTAINABILITY AT LIDL

Odpovédny pfistup je nedilnou soucasti nasi Cinnosti. Jde o neustélé
zvySovani kvality a sou¢asné zachovani efektivity, z Cehoz prirozené vyplyva
nase zaméreni na udrzitelnost a odpovédnost ve vSech oblastech nasi
¢innosti. Zamérujeme se na pét oblasti:

ZAMESTNANCE
EMPLOYEES

ZAKAZNIKY
CUSTOMERS

Pracujeme v souladu s certifikovanymi standardy, dbdme na Setrné zachéazeni
s energiemi a zdroji a dlouhodobé se zasazujeme o obnovitelnou energii.
Vzhledem k velikosti nasi spole¢nosti mohou byt i malé zmény velkym
pfinosem nejen pro zivotni prostredi, ale i pro zakazniky. Spolecné s uznéavanymi
partnery a socialnimi projekty podporujeme na celém svété zdravé stravovani
a odpovédnou spotfebu. Spravedlivé a udrzitelné vyrobni podminky jsou
zékladnim predpokladem pro to, abychom mohli odpovédné utvéaret nas
sortiment.

Spole&nost Lidl Ceska republika odebrala v roce 2017 100 % svého skute¢né
odebraného mnozstvi elektrické energie od spolec¢nosti E.ON Energie pouze z
obnovitelnych zdrojl. Tato energie pokryvé 98 % veskeré elektrické energie, jiz
Lidl vyuziva pro své prodejny i logisticka centra.

Taking a responsible attitude has always been an inherent part of our DNA.
We aim to continuously improve our quality while remaining efficient — our
focus on sustainability and responsibility in all areas of our activity is the
logical consequence of our policy. Our focus lies on five key areas:

& "y

ZIVOTNi PROSTREDI
ENVIRONMENT

SPOLECNOST
SOCIETY

DODAVATELE
SUPPLIERS

Our work practices are based on certified standards. We are energy-
efficient, save resources and have a long-term commitment for renewable
energy. Given the size of our business, a small change can have a significant
positive impact not only on the environment and customers. Together with
our recognized partners and social projects, we support healthy eating
and responsible consumption world-wide. Fair and sustainable production
conditions are the primary pre-condition for our ability to design our selection
in a responsible way.

The company Lidl Czech Republic took over year 2017 100% of their
real taken energy amount from the E.ON Energy company only from the
renewable sources.. This energy covers 98% of all electric power, which Lidl
uses for own shops and logistic centres.



H

E J
Na ceste&

k lepsimu zitiky

Nova generace prodejen LIDL je odpovédnym krokem do budoucnosti.
Ddraz je kladen na efektivni a $etrné zachazeni s energiemi a zdroji — zasady
udrzitelnosti nejsou uplatiovany jen pfi planovani, stavbé ¢i prestavbé, ale i
pfi provozu prodejny. Jsme prikopnikem tohoto pfistupu v oblasti obchodu
s potravinami. Dnes je jiz vice nez 5.000 naSich prodejen certifikovano podle

normy energetické Ucinnosti ISO 50001. Nasim cilem je, aby tento certifikat
ziskaly vSechny nase nemovitosti v Evropé.

Energeticky ucinné prodejny // Energy efficiency stores

m Vzduchotechnika m  Osvétleni
s rekuperaci; usporné LED osveétleni
rizena CO2 senzory / Lighting
// Air-handling system energy-efficient LED light
With heat recovery, fixtures

controlled by CO2 sensors

Energiemanagement

1SO 50001

www dekrasiegel.de

The new generation of LIDL stores is a responsible step to the future. Efficient
and economical energy and source management is our priority. We however
adopt sustainability principles not only for the design, construction or
refurbishment, but also during store operation. As a pioneer of this approach
in the food retail trade, we already have more than 5.000 stores that have
been certified as complying with the energy efficiency standard ISO 50001.
We aim to acquire this certification for all our properties throughout Europe.

Chladici nabytek Mrazici boxy

na prirodni chladlivo na prirodni

(propan) chladivo (propan)
// Cooling fi / Refrigerating boxes
using a natural using a natural
refrigerant (propane) refrigerant (propane)

Elektrickd energie Plast budovy
z obnovitelnych zdroji lepsi tepelné-izolacni viast-
(fotovoltaika) nosti budovy
// Electric power // Building shell
From renewable Better thermally insulating
resources (photovoltaics) building properties
m—
Podlaha Dobijeci stanice
podlahové topeni pro elektromobily
achlazeni aelektrokola
/ Floor // Recharging stations
floor heating for electric cars and
and cooling electric bikes
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// SOCIAL RESPONSIBILITY

Spolecenska odpovédnost za vse, co jako firma ovliviujeme, je pro nas
vyznamna. Vime, ze rozhodnuti o volbé sortimentu a jednani s nasimi
dodavateli mize mit velky dopad na nasi planetu a vSechny, kteff ji obyvaji.
V naSich prodejnach proto naleznete produkty, které jsou vyrdbéné s
ohledem na trvalou udrzitelnost a ekologii. Takovy produkt poznate podle
jeho certifikatu.

Certified

UTZ CERTIFIED je program zaméreny na trvale udrzitelny
zplsob péstovani kdvy, kakaa a Caje.

Organizace MSC definuje normu zohlednujici princip ochrany
zivotniho prostredi, na zakladé které je mozné nezavislé
vyhodnoceni rybaren kdekoliv na svété.

S
£

Patfime k prvnim a nejdéle aktivnim podporovatelim a
¢lenim mezinarodniho kontrolniho programu Dolphin Safe,
¢imz se podilime na ochrané delfind a jinych morskych
zivocich, ktefi jsou ohrozeni lovem tunaka.

137,
© Vyrobky s logem FSC splriuji pfisné ekologické normy, pochazi
z environmentdlné vhodnych, spoleensky pfinosnych a
SC ekonomicky zivotaschopnych produkci.
V rdmci spolegenské odpovédnosti se v Ceské republice se zaméfujeme
predevsim na podporu déti a ispésné realizujeme nékolik projekt.

Social responsibility for all our activities and our impact has been in the
centre of our attention. We know that any decision regarding the choice of our
selection and negotiations with our contractors can have a major impact on
our planet and the human population. Therefore, you will find products in our
stores that are made with respect to permanent sustainability and ecology. You
will recognise these products as they are certified.

Certified

UTZ CERTIFIED is a scheme targeting a sustainable coffee,
cocoa and tea production method.

The MSC organisation defines a standard under which the
environment is taken into account as well. This standard is used
forindependent assessments of fisheries anywhere in the world.

We are among the first active supporters and members of the
Doplhin Safe international control programme, through which
we participate in the protection of dolphins and other sea
animals threatened by tuna fishing.

1.

© FSC products meet strict environmental standards, come from

environmentally suitable locations, have a positive local social

FSC impact and are made in economically viable production sites.

As part of our social responsibility in the Czech Republic, we primarily
support children and have successfully completed several projects.






RAKOSNiCKOVA HRISTE

Zéalezi nam na tom, kde si nase déti hraji.
Proto jsme se rozhodli postavit jim 100 hrist.
Rakosnickovo hfisté déla radost détem jiz v 79
ceskych méstech.




SRDCE DETEM

S pomoci nasich zékaznkd se ném od roku
2011 podafilo darovat 97.000.000 K& na
zakoupeni pristrojli, zdravotnich pomdicek léka
a oSetrovaciho materialu pro vazné nemocné déti.

LOKALNi PODPORA

Pomahame i tam, kde modernizujeme stavajici
prodejny a nebo stavime nové. Za nékupy v prvni
den otevieni vénujeme finanéni prostredky na

podporu mistnich vzdélavacich zarizeni.
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PRUZKUM LIDL

I/ LIDL SURVEY

V obdobi duben - kvéten 2017 realizoval tym spolecnosti Inboox CZ priizkum
zaméreny na vliv obCanské vybavenosti (zejména pfitomnosti prodejny) na
vybér lokality pro bydleni. Sbér dat probihal prostfednictvim face to face
rozhovor(

Cile prizkumu

W Zistit, jaky vliv ma obCanskd vybavenost a zejména pfitomnost
prodejny vliv na vybér lokality pro bydleni.

During the period from April to May 2017 Inbox CZ team realized
a survey focused on the impact of civic amenities (especially the presence
of a shop) on the choice of location for housing. The data were collected
using face to face interviews.

Goals of the survey

W Ascertain, how much of animpact have civic amenities and especially
presence of a shop on the choice of location for housing.
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VYSLEDKY PRUZKUMU

// SURVEY RESULTS

DEMOGRAFIE DOTAZOVANEHO VZORKU DEMOGRAPHY OF THE INTERVIEWED SAMPLE

Celkem bylo osloveno 410 respondent( v okoli prodejny. Néhodné vybrany In total, 410 respondents were approached in the vicinity of the shop.
vzorek mél nasledujici parametry: Randomly chosen sample had the following parameters:

. 22%
® MUZ // MAN
w 20%
@ 1%
@ ZENA // WOMAN 12%
35%
BYDLITE V OBJEKTU S TOUTO PRODEJNOU? JSTE SPOKOJENI S TiM, ZE MATE PRODEJNU V OBJEKTU?
// DO YOU LIVE IN A BUILDING WITH THIS SHOP? // ARE YOU SATISFIED WITH PRESENCE OF THE SHOP IN THE
BUILDING?
[ ANO//YES
[l Ne ale bydlim
v blizkém okoli
(do1 km od prodejny) 84% m
// No, but | live in the vicinity Rozhodné  Spise Spise Rozhodné
(up to 1 km from the shop) ANO ANO NE NE
Ne, bydlim déle nez ) .
u 1 km{) dprodein // Definitely  // Rather // Rather // Definitely
prodeiny YES YES NO NO
// No, | live further than 1

km from the shop




POKUD BYSTE SI PORIZOVALI BYDLEN{ V BYTOVEM DOME A MELI
BYSTE NA VYBER MEZI NASLEDUJICiMI VARIANTAMI ZA JINAK
STEJNYCH PODMINEK, PRO KTEROU BYSTE SE ROZHODLI?

// IF YOU WERE TO BUY HOUSING IN AN APARTMENT BUILDING
AND YOU WOULD HAVE TO CHOOSE BETWEEN THE FOLLOWING
OPTIONS WITH OTHERWISE THE SAME CONDITIONS, WHICH ONE
WOULD YOU CHOOSE?

B S prodejnou v objektu
(v rdmci bytového komplexu)

48% ) )
// With a shop in the house
(within ~ the  residential
complex)

ms prodejnou mimo objekt
ve vzdalenosti 1 km a vice

// With a shop outside the
house in a distance more
than 1 km

5 JAK DULEZITE JE PRO VAS MIT NASLEDUJICi SLUZBY V MISTE
BYDLISTE?
// HOW IMPORTANT IS IT FOR YOU TO HAVE THE FOLLOWING
SERVICES IN THE PLACE OF RESIDENCE?

POTRAVINY
// Shop (grocery)

LEKARNA
// Pharmacy

POSTA
// Post office

LEKAR
// Doctor’s office

SKOLA
// Primary school

SKOLKA
// Kindergarten

KNIHOVNA
// Library

0% 10% 20% 30% 40% 50%

60% 70% 80%

90% 100%

JE PRO VAS DULEZITE, ZE JE ZDE VYHRAZENE PARKOVANI PRO
NAVSTEVNIKY PRODEJNY?

// IS ITIMPORTANT TO YOU THAT THERE IS A RESERVED PARKING
PLACE FOR THE STORE VISITORS?

B Velmi dllezité

// Very important
B Spise dilezité

// Rather important
[l Spise nedlilezité

// Rather unimportant
B Nedilezité

// Unimportant

Je zfejmé, Ze prodejna potravin v misté bydlisté hraje mezi prioritami
respondentl nejvyznamnéjsiroli. Lzefici, Ze bez ohledu na vék respondenta.
Zatimco po ocisténi od vékové skupiny >50 let v zadsadé dle ocekavani
nabyla na vyznamu napr. matefska nebo zakladni skola a naopak mirné
ztratila na dﬁleiitosti ordinace IékaFe tak prodejna potravin si udriela

v misté bydlisté.

// Itis obvious that a grocery store in the place of residence plays the most
important role among the priorities of the respondents. Regardless of the
respondent’s age, we can say. While, as expected, extracting the age group
>50 caused that a kindergarten or primary school became more important
and a doctor’s office slightly lost importance, a grocery store kept very
similar values and still remained unequivocally the most important service
in the place of residence.

I Velmi dllezité [ Spise nedlilezité

// Very important // Rather unimportant

B Spise dilezité [l Neddlezité

// Rather important // Unimportant



ZAVER PRUZKUMU // CONCLUSION OF THE SURVEY

SHRNUTI PRUZKUMU  survev summary

U respondentd, ktefi bydli v objektu s prodejnou, z vysledkd vyplyva
jednoznacnd spokojenost s touto skutecnosti. Rozhodné je spokojeno
s prodejnou v objektu 84 %, spiSe spokojeno 16 %. Nikdo z dotazanych
nehodnotil prodejnu v objektu negativné.

Podle zjisténi prizkumu je obCanska vybavenost velice dllezita. Pfitomnost
prodejny povazovala drtivd vétSina ve vékové skupiné 18 — 50 let za
velmi ddleZitou (85 %) a dalsich 11 % za spi$e dleZitou. Slo jednoznaéné

vékové skupiny bylo pofadi duleZitosti nasledujici:

Prodejna (potraviny)
Lékarna

Posta

Ordinace praktického lékare
Z&akladni Skola

Materska skolka

Knihovna

ZAVER

// CONCLUSION

No g r~wDd =

The results of the survey show that respondents who live in the building with
the shop are clearly satisfied with this fact. Definitely satisfied with the shop
in the building is 84 %, rather satisfied is 16 %. None of the respondents rated
the shop in the building negatively.

According to the findings of the survey, the civic amenities are very
important. The presence of a shop was considered to be very important by
overwhelming majority in the age group 18 — 50 years (85 %) and rather
important by another 11 %. It was unequivocally the most important factor
from the offered options of the civic amenities. Within this age group, the
order of importance was as follows:

Shop (grocery)
Pharmacy
Post office
Doctor’s office
Primary school
Kindergarten
Library

No gk wDd =

Skupina, ktera v objektu s prodejnou nebydli a méla hypoteticky uvazovat o pofizeni bydleni, se v 52 % priklanéla k bydleni s prodejnou v objektu.

48 % se priklanélo k bydleni s prodejnou ve vzdalenosti vice nez 1 km.

Z uvedeného Ize vyvozovat, Ze prodejna v bytovém objektu je prijemnym benefitem, ktery vlastnici a ndjemnici vitaji a jsou s nim spokojeni.
Je to pro né dulezité. Pokud vsak jiz bydli v objektu s prodejnou, jsou s touto skutecnosti jednoznac¢né spokojeni a kvituji ji s povdékem.

// The group which do not live in the building with the shop and was supposed to hypothetically consider buying housing, was leaning towards
housing in a building with a shop in 52 %. 48 % inclined to housing with a shop further than 1 km.

It can be deduced from the stated facts that the shop in the apartment building is a pleasant benefit, which is welcomed by the owners and the
tenants, who are satisfied with it. It is important to them. If they are already living in the building with the shop, they are satisfied with this fact

and they appreciate it.
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KONCEPT PRO KAZDOU LOKALITU

// CONCEPT FOR EVERY LOCATION

Okraje mést, venkovské oblasti, husté zastavéna méstska centra — kazdé
prostredi klade na pfipadnou zastavbu jiné pozadavky a nékdy s sebou
nese i nejriiznéjsi vyzvy. Diky nasim rGznym konceptdm prodejen mizeme
nabidnout vhodné feseni pro kazdou lokalitu — od prostorové uspornych
ndpadd pro husté zastavénd méstska centra pres klasické samostatné
stojici prodejny az po individudlni stavebni feseni. Pozemky a budovy si
pronajimame nebo kupujeme. Spolu s Vami, tedy majiteli, pronajimateli,
mésty nebo sousedy, vyvijime zaru¢ené spravnou strategii pro idealni
koncept prodejen.

DEVELOPERSKE
PROJEKTY:

B Koupé nebo pronajem
B Novostavba nebo rekonstrukce

// DEVELOPMENT PROJECTS: // LAND:

B Acquisition or rental
B New building or refurbishment

POZEMKY:

M Zastavéné/nezastavéné o vymére
od 6.000 m2
B V centrech mést od 3.000 m2

B Developed / undeveloped land plots
ranging from 6.000 sqgm

B From 3.000 sgmininner city locations

The outskirts of towns, rural areas and densely developed urban areas -
each location places different demands on the development and brings the
most varied challenged. Thanks to the diversity of our store concepts, we
can offer the right solution for every site — ranging from space-saving ideas
for densely built-up inner-city locations to classic solitary sites and individual
property development concepts. We rent and buy land and property. With
your help as owner, landlord or neighbour, we develop the right strategy for
the ideal store concept.

PODLAHOVA
PLOCHA:

B Prodejni plochy od 450 m2
B Celkova uzitna plocha od 600 m2

// FLOOR SIZE:

B Sales area from 450 sqgm
B Total utility area from 600 sqm




STANDARDNI PRODEJNA

B Novy zazitek z nakupovani
B Moderni architektura a technologie

// STANDARD STORE

B New shopping experience
B Modern architecture and systems

==

NAKUPNI ZONA

B N3djemce s vysokou bonitou
B Zaruka vysoké ndvstévnosti a atraktivity

/I RETAIL PARK

B Tenant with excellent rating
M Guarantees high footfall and attractiveness

=

METROPOLITNi PRODEJNA

M Flexibilni feseni pro centra mést
B Pohodiné parkovani pro zakazniky
// METROPOLITAN STORE

Bl Flexible solution for inner cities
Bl Convenient parking for customers

PRODEJNA NA MIRU

B Zaclenéni do stévajici zastavby
M Individualni reSeni

// CUSTOMISED STORE

B Integrated in existing urban landscape
B Individual solution

1_/\_r




STANDARDNI PRODEJNA // STANDARD STORE

STANDARDNI PRODEJNA

// STANDARD STORE

Poklidné nakupovani a pfijemna prace — novy koncept nasich standardnich
prodejen neni ani zdaleka obycejny. Komfortni parkovani, prosvétlena
a moderni prodejni plocha, Siroké ulicky, atraktivni prezentace zbozi a
zdakaznické toalety s prebalovacim pultem, WIFI pfipojeni zdarma a kava s
sebou zajisti komfort pfi kazdodennim nakupovani. Zaméstnanci pfi své
kazdodenni ¢innosti té€zi z optimalizovaného usporadani skladovych ploch,
modernich odpocinkovych prostor, velkorysého socidlniho zdzemi vcetné
sprch a nové skolici mistnosti. Diky kombinaci nové promyslenych prostor a
vizuélniho plsobeni prepracované prodejni plochy budou mit nasi zakaznici
z nakupovani zcela novy zazitek. Pokud jde o technologie, sazi tento koncept
na udrzitelnost. Prodejna ma lepsSi tepelné-izolaéni vlastnosti, vyuziva
denni osvétleni, je kompletné vybavena Uspornym LED osvétlenim, jsou
zde pouzita pfirodni chladiva a odpadni teplo. Vybaveni jako fotovoltaicka
elektrarna nebo dobijeci stanice pro elektromobily a elektrokola se jiz dnes
stava volitelnou soucéasti kazdého konceptu.

Vyhody standardni prodejny:

B Prodejni plocha a sluzby orientované na zakaznika
B Udrzitelny technologicky a energeticky koncept
B Moderni a nad¢asova architektura

Kritéria pro lokality:

B Koupé nebo prongjem

Il Zastavéné nebo nezastavéné pozemky o vymére od 6.000 m2

B Sluzby pro investory: Na pfani pfevezmeme kompletni proces
planovani i realizace stavby

A relaxing place to shop, a pleasant place to work in — the new concept
of our standard stores is anything but ordinary. Convenient parking,
well-litand modern sales area, wide shopping aisles, attractive merchandise
displays and customer toilets with baby-changing facilities, free
Wi-fi and coffee make for an enjoyable day’s shopping. The staff benefit
from an optimised arrangement of storage rooms, modern backrooms,
generously sized sanitary rooms, showers and a training room. The
new sense of space combined with the visual impact of the refurbished
sales areas creates a completely new shopping experience for our
customers. When it comes to systems and equipment, this concept bets
on sustainability. The store has better thermal insulation properties, uses
daylight, is completely fitted with LED lighting plus natural coolants are
used and waste heat recovered. But there is more: equipment such as
photovoltaic power systems and electric car and bike charging stations
are an optional component of each concept.

Benefits of the standard store:

B Customer-orientated sales area and service areas
B Sustainable technology and energy concept
B Modern and timeless architecture

Site criteria:

B Acquisition of lease

M Developed or undeveloped land plots with a size from 6.000 sqgm

B Service for investors: on request, we manage all stages of design
and construction



Prvotfidnost: Prodejny Lidl nabizi nejen
prijemné nakupni prostedi, ale diky dimy-
slnému zplsobu provedeni a inovativnimu
technologickému konceptu také pfispivaji
k ochrané klimatu a Zivotniho prostredi.

// First-class shopping: LIDL stores are

notjust a convenient placeto shop, but

their ingenious design and innovative
technology concept also protect the
climate and the environment.




STANDARDNI PRODEJNA // STANDARD STORE

MODERNI
A NADCASOVA
ARCHITEKTURA

// MODERN
AND TIMELESS
ARCHITECTURE

. VYUZiVANi ODPADNIHO TEPLA
Ekologicka chladici technologie

UDRZITELNY
ENERGETICKY
KONCEPT

/I SUSTAINABLE
ENERGY CONCEPT

KOMFORTNI
PARKOVANI

/I CONVENIENT
PARKING

PARKOVACI MiSTA
2,70x5,20m






METROPOLITNI PRODEJNA // METROPOLITAN STORE

METROPOLITNI PRODEJNA

// METROPOLITAN STORE

Méstska centra predstavuji zadany prostor pro bydleni i podnikani.
Metropolitni prodejna LIDL optimalné vyuzivd omezenou nabidku volnych
pozemk tak, Ze v jedné budové spojuje na vice drovnich nékolik riznych
funkci: v pfizemi je parkovisté, které poskytuje nezbytna parkovaci mista
uprostfed mésta. Na rozdil od tmavych podzemnich garazi je prosvétleno
dennim svétlem, zaroven je dostate¢né chranéno pred nepfiznivym poc¢asim.
Pres velkou svétlou vstupni halu je mozné se rychle presunout do prvniho
patra, kde se nachdazi moderni prodejni plocha se zcela prepracovanou
prezentaci zbozi. V reakci na potieby spotiebitelli v centru mésta jsme
prizpUsobili sortiment Cerstvého zboZi a konvenience a nasi odpovédi na
aktualni trendy jsou napfiklad teplé pecivo nebo kava s sebou. V pripadé
potfeby mizZe byt prodejna zvysena o libovolné mnozstvi dalSich pater, ktera
mohou byt vyuZita riznym zpGsobem (administrativa, bydleni nebo sluzby).
Metropolitni prodejna - to je flexibilita na v§ech drovnich.

Vyhody méstské prodejny:

B Moderni architektura a efektivni technologicky koncept
Bl Vice moznosti vyuziti budovy diky hornim podlazim
B Prodejni plocha orientovana na zékaznika, ktera jde s dobou

Kritéria pro lokality:

Koupé nebo pronajem

Zastavéné nebo nezastavéné pozemky o vymére od 3.000 m2
V zavislosti na zplsobu vyuZiti i moznost podilového vlastnictvi
Sluzby pro investory: Na prani prevezmeme kompletni proces
planovani i realizace stavby

Inner cities are popular residential and business areas. The LIDL
metropolitan store makes optimal use of the limited land available as it
is housed in a multi-purpose building that connects different functions
on different storey levels: the parking on the ground floor offers parking
places in inner city locations. Unlike dimly lit underground parking, the
ground floor parking area has natural daylight while also offering adequate
protection from wind and weather. The large, airy entrance area provides
easy access to the upper storey, where customers can expect to find a
modern sales area with a completely redesigned merchandise display
system. To respond to the changing needs of consumers in city centres,
we have adapted the fresh baked goods and a take-away coffee. Any
number of additional storeys can be built on top of the sales area level
and used for a variety of purposes (offices, residential or services). The
metropolitan store is extremely versatile on all levels.

Benefits of the metropolitan store:

B Modern architecture and efficient technology concept
B Multi-purpose building thanks to upper storeys
B Customer-orientated sales area that keeps pace with the latest trends

Site criteria:

B Acquisition of lease

M Developed or undeveloped land plots with a size from 3.000 sqgm
B Shrased ownership possible depending on the usage mode

B Service for investors: on request, we manage all stages of design

and construction






METROPOLITNI PRODEJNA // METROPOLITAN STORE

UDRZITELNA
ARCHITEKTURA

// SUSTAINABLE
ARCHITECTURE

ZACGLENENI DO

i 3- UROVEN: FLEXIBILITA OKOLNi ZASTAVBY
V pfipadé potrfeby Ize budovu
rozsifit o dalsf Grovné vhodné Rmounoe
k riznému vyuziti DEVELOPMENT

MNOHO ZPUSOBU

VYUZITI
| // MANY USE OPTIONS
1. UROVEN: USPORA PROSTORU B 2. GROVEN: ORIENTACE NA ZAKAZNIKA
V prizemi bezplatné parkovisté Prostorna a novodobd prodejni
pro zékazniky v centru mésta plocha s modernim ,take away”






NAKUPN{ ZONA // RETAIL PARK

NAKUPNI ZONA

// RETAIL PARK

Pokud se vice atraktivnich poskytovatell sluzeb sejde na jednom misté,
prilékaji jesté vice zékaznikd - to je velkd vyhoda nakupnich zoén. Pfinaseji
Sirokou nabidku nejriznéj$iho sortimentu a sluzeb, jsou snadno dostupné,
prechody mezi jednotlivymi obchody jsou kratké a k dispozici je tu dosta-
tek mist k parkovani. Nase prodejna je pfitom vyznamnou zarukou vysoké
navstévnosti a atraktivity. Existuje vice moznosti, jak s LIDLem vytvéaret na-
kupni zény.

Vlastnik — LIDL jako vlastnik pozemkd ve stévajicich a planovanych nakup-
nich zénach buduje dal$i prodejny. Silnym partnerdm nabizi vysoce frekven-
tované lokality, kde funguje jako magnet na zakazniky.

Najemce - LIDL coby hlavni a divéryhodny ndjemce spolu s atraktivnim
mixem ostatnich ndjemcu ¢ini z nakupnich zén objekty slibujici investorim
jistotu navratnosti investice.

B Zajimava nakupni prilezitost pro zédkazniky
B Zajisténi vérnosti zékaznikd diky rozmanité nabidce
B LIDL jako magnet na zakazniky s nejlepsi bonitou

Kritéria pro lokality:

Koupé, nadjem nebo prondjem

Nové projekty nebo revitalizace

Zastavéné i nezastavéné pozemky vSech velikosti
Plochy k prondjmu s vymérou od 1.200 m2
Pohodlny pfistup na parkovisté pro zdkazniky
Atraktivni mix ndjemct

When several appealing retailers are clustered together, they attract even
larger numbers of customers - that’s the great advantage of retail parks.
They offer a wide range of products and services along with good access,
short distances between individual shops and ample parking spaces.
Our stores ensure that retail parks are well-frequented and attractive to
customers. There are various ways of incorporating LIDL in retail parks.

Owner — As an owner of plots of land, LIDL establishes additional stores in
existing and planned retail park locations. For strong partners wishing to
set up branch stores, we offer well-frequented sites with LIDL acting as a
customer magnet.

Tenant — As an anchor tenant with an excellent covenant strength, LIDL
together with an attractive mix of other tenants ensures that retail parks
offer safe returns for investors.

B Attractive shopping opportunity for customers
B High customer loyalty owing to diverse product range
B LIDL acts as a customer magnet with an excellent rating

Site criteria:

Acquisition, lease or sub-lease

New development or regeneration schemes
Developed or undeveloped plots of any size
Areas for rent with a size from 1.200 sqgm
Convenient access to customer car parks

Attractive tenant mix



At uz jako vlastnik, nebo najemce — LIDL
plné vyuziva potencialu ndkupnich zon.




NAKUPNI ZONA // RETAIL PARK

B moznosTROZSIRENT
/I EXTENSION OPTIONS

. FLEXIBILITA UMISTEN{
JEDNOTKY

/I FLEXIBILITY WITH
STORE LOCATION







PRODEJNA NA MIRU // CUSTOMISED STORE

PRODEJNA NA MIRU

// CUSTOMISED STORE

Dobfe dostupné a vzdy na dosah - prostfednictvim naSich prodejen
pfinasime pfimo do center mést maloobchodni prodej. Prodejny
prizptsobujeme vzhledu ulice, vyuZivdme stavajici budovy i objekty pfimo
v centrech mést a propojenim moderni architektury se strukturou daného
prostredi zacleriujeme nase prodejny do jejich okoli. Diky nasemu konceptu
prodejen muizZeme vyuZivat i mensi plochy a stdvdame se divéryhodnym
ndjemcem s nejlepsi bonitou. Prizplsobili jsme se potiebdm obyvatel mést,
a velkou ¢ast sortimentu proto tvori erstvé produkty a konvenience. Nasim
zékaznikiim zde garantujeme nejvy$si kvalitu za stejné vyhodnou cenu jako
ve vSech nasich ostatnich prodejnach.

Vyhody prodejny na miru:

B Vyuziti stdvajicich budov v centru mésta
B Optimalni pfizptsobeni vzhledu ulice
I LIDL jako najemce s nejlepSi bonitou

Kritéria pro lokality:

B Pozemky/budovy na prodej nebo k prondjmu
B Prodejni plochy s vymérou od 450 m2
B Moznost zadsobovani nakladnimi automobily

Easily accessible and always within reach — our high street stores provide
shopping facilities in the middle of towns which blend in harmoniously with
their surroundings. We use existing properties directly in the town centre and
integrate our stores in the urban landscape by merging modern architecture
with the surrounding structures already in place. Our store concepts are
suitable for small floor spaces, and LIDL is an attractive tenant with an
excellent credit rating. In keeping with the needs of urban dwellers, the LIDL
range includes a high proportion of fresh and convenience products. At our
town-centre stores, like all our other stores, customers can expect to receive
the best possible quality at the lowest possible price.

Benefits of customised stores:

B Use of existing buildings in the town centres
B Optimal integration within street scene
B LIDL acts as a customer magnet with an excellent rating

Site criteria:

M Plots of land/building premises for sale or lease
B Sales areas with a size from 450 sqm
B Lorry access essential for delivery purposes



// Individual, at hand, well integrated into
the landscape — modern retail outlets in
the town centre




PRODEJNA NA M{RU // CUSTOMISED STORE

INDIVIDUALNI
ARCHITEKTURA

/I INDIVIDUAL
ARCHITECTURE

I PRIZPUSOBITELNE
VZHLEDU ULICE

DOBRE DOSTUPNE
VZDY NA DOSAH

// EASY TO REACH,
ALWAYS AT HAND

PRODEJNA
SOUCASTI CELKU

/I STORE BEING
PART OF A COMPACT
ENTITY






LOGISTICKE CENTRUM // LOGISTICS SITES

LOGISTICKE CENTRUM

// LOGISTICS SITES

Nase koncepty logistickych center jsme zcela prepracovali s pfihlédnutim k
ekonomickym, ekologickym a socialnim aspektiim. Nové dispozice s mensi
plochou a rozsifenymi Urovnémi pro kompletaci zbozi vyzaduji mnohem
mensi pozemek a diky individudlnimu pfizplisobeni dané lokalité optimélné
splynou s okolnim prostfedim. Vysledkem jsou flexibilni konstrukce skladu
a kanceldfi pro atraktivni a nad¢asové logistické centrum.

Charakteristické materidly a individualizovana fasadni konstrukce propojuji
logistické centrum s kontextem dané lokality. Vystavbu planujeme tak, aby
byl zasah do pfirody co nejmensi.

To plati i pro n&s technologicky koncept: zvlastni diraz klademe na vyuZiti
denniho svétla, energeticky Usporné LED osvétleni, efektivni systém méreni
aregulace a automatizace budovy. Za i¢elem zvyseni energetické icinnosti
je vyuzivano odpadni teplo z chladicich technologii. Kromé toho jsou vyuzita
pfirodni chladiva $etrnd k zivotnimu prostredi.

Vyhody logistického centra:

B Optimalni vyuZiti pozemku
B Individualni prizplsobeni fasady
B UdrZitelnost a redukce emisi CO2

We have completely transformed our concepts for logistics centres to take
account of economic, ecological and social considerations. New approaches
involving reduced floor layouts and extended order-picking floors require
considerably smaller plot sizes and blend in perfectly with their surroundings
thanks to site-specific adjustments. This results in flexible warehousing and
office structures for attractive, future-oriented and timeless logistics centres.

By using materials typical of the location and customised fagade structures,
we make logistics centres blend in with their surroundings. We plan our
property developments with the smallest possible environmental impact.

The same applies to our technology concept: we attach particular importance
to natural lighting, energy-saving LED lamps and effective building automation.
In order to increase energy efficiency, we use waste heat from cooling
processes for heating. Our systems do without refrigerants that are harmful
to the climate.

Benefits of the logistics sites:

M Optimal use of the land plot
M Individual fagcade designs
B Sustainability and reduction of CO2 emissions






LOGISTICKE CENTRUM // LOGISTICS SITES







STAVET FLEXIBILNEJI
- MYSLET DOPREDU

Vic nez jen prodejna: koncepty prodejen LIDL poskytuji neomezeny prostor pro nové napady a nejriiznéjsi zplsoby
vyuziti. Co to presné znamena: STANDARDNI PRODEJNA a NAKUPNi ZONA predstavuji moderni maloobchodni

prodej zittka. METROPOLITNi PRODEJNA a PRODEJNA NA MIRU nejsou jen &isté komeréni objekty, ale budovy,
které dale prispéji k rozvoji mést. Jsou spojeny také s velkym ekonomickym prinosem v podobé dalSich podlazi.
Nadstavba nabizi prostor pro byty, kancelare, coworkingova centra a mnoho dalSiho. Mensi zastavéna plocha
a prizpUsobitelnost fasadni konstrukce umoznuiji dokonalé zaclenéni do husté zastavénych méstskych center.

// THINKING AHEAD - BY BUILDING MORE FLEXIBLY

More than just a store: The LIDL store concepts offer endless scope for new ideas and the widest range of use. What does
this mean? The STANDARD STORE and RETAIL PARK stand for modern retail for tomorrow. The METROPOLITAN STORE
and CUSTOMISED STORE are not only purely commercial buildings, but those that serve further urban planning purposes
as well. They also bring a high financial value, because more storeys can be added. The vertical extension offers space for
flats, offices, co-working centres and much more. With less space developed and a flexible fagade pattern, the building will
blend in perfectly with its surroundings in densely populated inner city locations.




FLEXIBILNi ROZSIRITELNA CLICK & COLLECT E-MOBILITA
PRVKY FOODU EFEKTIVN/ UDRZITELNA KOMPAKTNI MODERNI
SMERODATNATECHNOLOGIEVICEPODLAZIPARKOVAN{ZDARMA
KOMFORTNi PARKOVANI PROSTORY PRO ZAMESTNANCE
OTEVRENA A SVETLA VICEUCELOVA ZAJIMAVA ARCHITEKTURA
INDIVIDUALNI VSTRICNOST K ZAKAZNIKUM PRIZPUSOBITELNA
EKONOMICKA CASTO NAVSTEVOVANA KONCEPT KONVENIENCE
VELKORYSY PROSTOR

FLEXIBLE EXTENDABLE CLICK & COLLECT ELECTROMOBILITY
FOOD MODULES EFFICIENT SUSTAINABLE COMPACT MODERN
PIONEERING TECHNOLOGY MULTI-STOREY FREE PARKING
CONVENIENT PARKING STAFF AREAS OPEN AND BRIGHT MIXED
USE ARCHITECTURAL HIGH-LIGHTS BESPOKE CUSTOMER-
FRIEDLY ADAPTABLE ECONOMICAL HIGHLY FREQUENTED
CONVENIENCE CONCEPT GENEROUS SENSE OF SPACE




NOVE PERSPEKTIVY

S konceptem prodejen LIDL

// NEW PERSPECTIVES
Delivered through LIDL store concepts

Lidl Ceska republika v.o.s.
Narozni 1359/11
158 00 Praha 5
+420 257 086 511
realestate@lidl.cz

WWW.REALESTATE-LIDL.CZ






